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since the world began, 
Madrid to Hindustan, 
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ANIEL FINSTON 


lix stage production, | 


Fans,’ should satisfy 
of the most critical 
ant epicure: Shortly 


covering practically the 
ek stage unfolds reveal- 
da Kaufman girls, who 
narching down front execuie 
and snappy dance 


and Emily, the feather 
the show up and give 
lomentum that continues 
e final number. These 
ng girls, beautiful and 
have an acrobatic dance 
hat is surefire for ap- 
any theatre, at any time. 
twheels and head spins 
evelation, coming as ‘they 
th both girls dancing so 
Pt lat they apparently seem 


leasing voice of Derothy 


ormer prima donna. of | 


B 


4 Spanish dance, after which Ni 
Eleanor Ball renders a violin | 
nishes by leading the | 


with a snap. and pre- 


After another smappy 
the Kaufman Girls, the 


alance is injected by the | 
icould not agree, with officials of 


2 of Harry Burns, as- 
Tony De Luca. Their 
epartee in Italian dia- 

tes laugh after laugh 


ime they hold the| 
ast year drew. 130,000 people in} 
the midway’ 
held this year in the new local Mu~- 


nice and Emily reap- 
ns, and their 


‘ability soon won them recognition 


ilet then appearing at the Oriental 


|4,200-seat Minnesota theatre, is | 
‘leredited with putting over the best 
‘tie-up in local theatrical annals 


jtime, Gallinagh arranged 
|the ne 
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Publix Theatres Corporation, Paramount Building, New York, Week of February 4th, 1928 


Bernice Stone and Emily Andrews, the two scintillating little 
steppers, whose dancing is a feature of ‘‘Milady’s Fans.” 


JUMPED FROM CHORUS ~ 
10 B’WAY SPOTLIGHT 


From the ranks of a chorus line 
to the scintillating spotlight of a 
Broadway production was thé gap 
bridged within the short space of, 
three months by Bernice Stone} 
and Emily Andrews, featured dan- 
cers in John Murray Anderson’s 
Publix stage production, “‘Milady’s | 
Fans,’’ which. opens at Loew's 
Palace Theatre on Saturday, Feb- 
ruary 4th. 

Just about two years ago 
Bernice and Emily, as they are 
billed in this spectacular Publix 
stage production, enrolled in the 
Muriel Abott Dancing School, 
Chicago. Their latent dancing 


and they were booked for the bal- 


Theatre, Chicago. There they 
stood out in such prominence that 


Get Ford Display | 
For Auto Show | 


Minneapolis, Feb., 3rd. 
Eddie Gallinagh, State theatre 
press agent who will handle pub- 
licity for the new F. & R.-Publix 


for this house, 


Learning that the Ford company | 
the Twin City National Automo- 
bile Show regarding space and 
would not be represented by any) 
display at. the exposition, which | 


district and’ will be 


their acrobatic dancing ability at- 
tracted the attention of Paul Ash, 
Jazz Maestro of the Oriental. 
When illness prevented the ap- 
pearance of a dancing team one 


|performance Ash requested that 


Bernice and Emily jump in. and 
fill the breach. The two youngs- 
ters stopped the show and achieved 
such suceess that they were fea- 
tured the following week. Since 
then they. have developed into one 


lof the best dancing teams now. 


appearing behind the footlights. 


Recently in New York they had 
an audition before George White 
Who was so attracted by their 
youth, beauty and ability that he 
signed’ them to a contract to ap- 


lpear in his next ‘‘Scandals,’’ fol- 
‘lowing the completion of their 


tour in “‘Milady’s Fans.’’ 


Syracuse Units 


The Publix unit 


atre, Feb. 16th, with ‘‘Milady’s 
Fans,’ the Anderson production 
playing the Paramount this week 
It will be followed by Cambria’s 
“Taka-Chance.” 


Thanks Opportunity 


Mildred Skinner, niece of the 
celebrated actor, Otis Skinner, 
who appeared as “Miss Omaha,” 
in the Publix National Opportunity 


‘show, “Young America,” will ap- 


Auditorium for the first 
to have) 
w Ford car 0: splay 

a ng auto show week 


D 


Ce in the cast of “Parisiana,”’ 


has its premiere at the 
y in Theatre, New York, 


shows will 
/apen in Syracuse at the State The- 


‘this spring another session of 


fourth class which will assemb 
twenty-five men. The majority 
employ of Publix, whose record 


corporation. 
A special attempt will be 
made to select for this coming 


‘session members of Publix or- 
| chestras. 


It is felt that such 
men, with musical training and 
background, and a sense of 
showmanship developed by 
contact with theatres, can be ef- 
fectively trained for mana- 
gerial work in the Publix type 


lof operation. Hundreds of ap- 


plications have been received 
from those who are not mem- 
bers of the corporation, and a 
limited number of such men 
will be selected. 

Preference will be given to 
men with theatre experience 
and with some knowledge of 
advertising, stagecraftand 
music. The age limits set 
down are from twenty-five to 
thirty-five. Applicants will be 
preferred whose 


them most suited for the type 
of work for which training 
will be given, Some of the ses- 
sions of the school will again 
take place at the New York 
Theatre Building. 

Regularly throughout the 
six months’ course the men wil! 


‘be assigned to Publix Theatres 
lin New York City and else- 
where to assist in the prepara- 


tion and execution of the daily 
‘routine. Mr. Harry Marx, Di- 
rector of Theatre Management, 
announces that John F. Barry, 
who organized and directed the 
Managers’ School since its in- 
ception, will again be its direc- 
tor. 

Mr. Katz issued the following 
| statement :— 
“‘The Publix Theatres’ Man- 
‘agers’ Training School which 
‘has completed three sessions 
has proven itself of inestimable 
value in its work of providing 
‘a definite specialized and 


|eomplete course in practical 


motion - picture: management 
training. I have watched the 
‘work of this school with the 
greatest interest in its scope 
‘and its possibilities of service, 
‘both to the student who desires 
‘to become an efficient theatre 


‘manager, and to the theatre 


where he eventually will be 


|placed. Its position in the pro- 
'|gress of eonstructing and con- 


educational | 
‘and business experience make 


“Milady’s 


Fans 


No. 11 


MANAGERS’ TRAINING SCHOOL 


NE 


W CLASS IN SPRING 
MOSTLY FROM PUBLIX 
LIMITED TO 25 MEN 


The Publix Theatres Corporation announces that it will start 


its Managers Training School. 


This school, which was organized in August, 1929, has since 
craduated three classes whose members are now engaged in thea- 
tre operation in practieally every section of the country. The 


le this spring will be limited to 
of these will be men now in the 
and whose ability merit for them 


the opportunity of this special training at the expense of the 


PSTN OR SS aE EESIRSReUET 


tinually raising of the stand- 
ards of motion-picture theatre 
entertainment, is of the utmost 
‘importance. I have great hopes 
in the future of the Managers’ 
School, both because of the 
splendid record of the past and 


beeause we can all see thru it 
the means of adequately provid- 
ing the high type of intelligent 
and thoroughly trained man- 
agers that this great business 
has now come to demand.’’ 


RUTH WAS QUEEN 
OF SCARAB BALL 


Ruth Taylor’s visit to Detroit 
was tied up with one of the out- 
standing social events of the year 
—the Searab Ball—the annual 
party of the local artists organi- 
zation. 

Osear Doob arranged for Miss 
Taylor to be Queen of the Ball, 
|which resulted in page one publie- 
ity and pictures for more than 
a week in advance of her arrival. 
A story that the local brunette 
models were striking because of 
the selection of a blonde Queen, 
built up good daily stories with 
art on “picketing models’’ and lo- 
cal brunettes. These stories were 
earried on the wire, and art and 
story were picked up by wire and 
syndicate services. 

A radio interview during her 
visit broke radio pages .with pic- 
tures the Sunday im advance of 
her arrival, and. presentation of 
ithe “Queen's crown” by Miss 
Michigan and greeting by the 
‘Mayor also got pictures before the 
‘ball.. Newsreels made pictures of 
the Ball and Miss Taylor leading 
Grand March on the throne. Full 
page of roto on Ball in News and 
Free Press. eae 

Tie-up, ads by hotel, clothing 

stores, and a business college ran 
jin conjunction with her visit and 
appearances at the Capitol and 
pictures were posed during her 
visit with radio, hats, shoes, etc., 
for use on “Gentlemen Prefer 
Blondes” engagement. Tie-up 
| with automobile for picture in au- 
‘to section. 
Nison Tregore, famous sculptor 
imodelled a head of Miss Taylor 
‘during .her visit; and sketches 
made by local artists, used with 
‘pictures of posing. A contest 
“Why Gentlemen prefer Blondés”’ 
beth with Miss Taylor’s radio 
talk if 
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IRVIN TALBOT 
WINS PROMOTION 


Irvin Talbot, musical direc- 
tor of the Paramount Theatre 
since its opening, has been pro- 
moted to an important exeeu- 
tive position in the Music de- 
partment of .Publix Theatres 
Corporation and has been suce- 
ceeded by Adolphe Dumont, 
formerly conductor at the Ri- 
voli. 

Mr. Talbot, whose personali- 
ty and musicianship. have won 
him a host of friends and ad- 
mirers among Paramount pa- 
trons, 1s recognized as one of 
the outstanding figures in his 
profession. He came to New 
Your four years ago as assist- 
ant to Hugo Riesenfeld and 
was appointed first conductor 
at the Rivoli. Previously he| 
had served as musical director} 
at the Missouri. Theatre in St. | 
Louis, his native city where he 
received his symphony training | 
in the St. Louis Symphony Or- 
chestra. While at the Rivoli he 


He Dares You 
Not to Laugh 


The inimitable comedian, 
Harry Burns, will appear at 
the Theatre next week 
‘in John Murray Anderson’s de- 


Sao see <9 zn 
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Rai SaNSIaAT 
| HARRY BURNS | 


4|. Russell B. Moon, Paramount 


PUBLIX AGENTS 
WIN LLOYD CASH 


Publix press .agents and 
managers were prominent on 
the list of those who won 
Harold Lloyd prizes for the best 
Suggested theatre campaign for 
*““Speedy.’’ Among the eleven 
who won $50. prizes were the 
following Publix men: 


ey 
| DOROTHY NEVILLE THE 


tainment 
atres Cory 
on the ste 
tre for ahi 


if 

Theatre, New York 
Osear Doob, Michigan Theatre, | 
Detroit | 
Vernon Gray, Metropolitan | 
Theatre, Boston. 


George J. Meredith, Saenger | | fast a ee 
Theatre, New Orleans tion are ste: 

Roy L. Smart, Rivoli Theatre, fina Imb 
Greenville, S. C. ’ this eeurnt 


«Royalty Heard 


Her High Notes pews: 


Ojeda and In 
for six years a 

Four seasons ago a charming|in their nats 
young prima donna flashed on many countri 
the Broadway horizon and WOO | Central pase: 
instant favor through the me- | engagement 


Eugene J. Zukor 


Joins Publix 


wrote the musical scores of sev- 
eral of the biggest current film 
productions, including ‘‘Doro- 
thy Vernon of Haddon Hall,’’ 


| 


lightful stage show, ‘‘Milady’s 
Fans.’’ For more than twenty 
years Harry Burns has been 
with 


dium of her voice and person- he, 
ality in that year’s edition of | Were preseneg 
“The Greenwich Village Fol-| leading wi 
lies.’”? She struck such a re- 


“The Thundering Herd,’’|Stopping performances 


“North of 36,’’ ‘‘The Last 
Laugh,’’ ‘‘Aloma of the South | 
Seas’’ and ‘‘Variety.”’ 


Rae Eleanor Ball 
In ‘‘Milady’s Fans”’ 


Prominently featured in John 
Murray Andeéerson’s Publix 
presentation, ‘‘Milady’s Fans,’’ 
at the Theatre this week, 
are Rae Eleanor Ball, Violinist, | 
and Michael Ball, cellist, both 
of whom are well known to 
patrons of coneert and high 
elass vaudeville im which they 
have been appearing for several 
years as Rae Eleanor Ball and 
Brother in ‘‘ Moments Musieal.’’ 
Miss Ball studied in Europe 
with Leopold Auer, the famous 
virtuoso who is also well 
known as the teacher of Jas- 
cha Heifetz. Mr. Ball was 
formerly proprietor of a mu- 
sic store in Cleveland, where 
he and his sister now reside, 
and has frequently appeared 
with the Cleveland Symphony 
Orchestra. 


Actor Claims Golf 
Helps His Stage Work 


IONE spe ara 
ena Saal 


English language. 
years of his stage career have 


«espe 


pheum and Pantages theatre 
eireuits and playing many of 
the larger independent vaude- 
ville theatres. So great hag 
been his popularity on the van- 
deville stage that he made four 
and five tours on each of the 
circuits. 

Newspaper erities all over 
the United States have declared 
Harry Burns one of the fore- 
most funsters on the American 
stage. J. Brooks Atkinson, 
|dramatie editor of the New 
York Times and a confirmed 
vaudeville hater, passed the 
Palace Theatre, New York, one 
afternoon of the Italian eome- 
dian’s appearance there and de- 
cided he would see why the 
erowds were squirming their 
way into that ‘‘vulgar’’ vaude- 
ville theatre. The performance 
bored the fastidious Atkinson 
until Harry Burns and Com- 
pany appeared. From the mo- 
ment the Italian comedians 
started until they finished Mr. 
Atkinson was in one continuous 
spasm of laughter. The next 
Sunday in his page in the 
Times he gave Harry Burns, 
the Italian vaudeville comedian 
as fine a review as any stage 
performer could ask for. 

Assisting Burns in ‘‘ Milady’s 
Fans’’ is Tony de Luca who has 
been with the former for many 
years. To see Harry Burns is 
to be assured of many hearty 
wholesome laughs and the Pyb- 
lix stage show in which he ap- 
pears is another of John Mur- 
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Though considered the out- 
standing Italian comedian on 
the American stage, Harry 
Burns, who is appearing at the 
Theatre in the Publix 
revue “‘Milady’s Fans,’’ is will- 
ing to foresake the bright lights 
for a position as a golf profes- 
sional. For more than twenty 
years Burns has arduously pur- 
sued the game of golf. He 
claims that the game plus reg- 
ular hours keeps him fit in 
spite of the changes of food; 
water and sleeping arrange- 
ments that he, like all other 
stage artists, has to endure. 
His performance at the ....... 
Theatre has stopped every show 
so far. The broken English of 
an Italian, the dialect that he 
employs, coupled with his ac- 
tions in the hilariously funny 
skit, is the surest cure for blues , 
and if any one in (name of city) shit Maisie ¢ eorkeous, fast 
fails to get a laugh from his|™0Ving hits that have proven 
funny tacties he’d better see a| themselves so popular in (name 
‘doctor. of town.) 


er eeeee 
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his humorous sketches in which 
he employs the dialect of an 
Italian who is just learning the 
Sixteen 


been spent touring the Or- 


that was stretched across the 


tre, 


tr 


Jing double faced, 
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GENE ZUKOR 


Eugene J. Zukor, son of 
Adolph Zukor, President of the 
Paramount Famous Lasky Cor- 
poration, has joined the thea- 
tre management staff of Publix 
Theatres Corporation, aecord- 
ing to an announcement made 
this week by Sam Katz, Presi- 
dent of Publix. 
Zukor served in the navy dur- 
ing the war and since that time 
has been affiliated with various 
departments of Paramount, his 
last position being assistant to 
the president. Fully conversant 
with all angles of the produc- 
tion and sales end of the pic- 
ture business he purposes now 
to make an intensive study of 
the various phases of exhibition 
and theatre operation and to 
become permanently associated 
with Publix Theatres as a mem. 
ber of the staff. 


Cut-Out Latters Got 
“Beau Sabreur”’ Plug 


Manager Guy A. Kenimer 
strung cut-out letters spelling out 
“Beau Sabreur” — across the 
street to advertise that picture at 
the . Publix Florida Theatre, 
Jacksonville, Fla. 

These letters were three feet 
high and were hung on a wire 


[9 |The Greenwich Village Fol-} 1927.” 
) jal battle for her services, Car- 


2) jhave appeared in his produc- | 


| 


The younger} 


i settled in Oa 


| theatres for si 
|while New ¥e 
ied by their 8 


sponsive chord among her pub- 
lic and became so popular that 
Earl Carroll, producer of ‘‘ Van- 
ities,’” and the producers of| Texas Gu a 


; 
: 
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lies’’ became involved in a leg- 


roll claiming that ‘she was to 
jtion. The ‘‘Follies’’ producers | 
|were awarded the services of | 
the brilliant young singer and | 
for the next four years she! 
scintillated as one of the| 
brightest stars in that produc-| 
tion’s constellation. ) 
Dorothy Neville, the young 
singer in question, on her re-| 
cent return from Europe, was/ 
literally besieged with offers 
from Broadway producers. | 
John Murray Anderson. pro- | 
ducer of the Publix production, 
| Milady’s Fans,’’ which is the! 
leading stage attraction this! 
iweek at the Theatre, | 
}and under whose direction Miss | 
Neville first . achieved success | 
in “‘The Greenwich Village Fol. | 
lies,’’ finally perstiaded her to| 
accept a contract to appear in| 
ithis production on its tour of | 
the leading cities of the eoun-| 
try. : 
Miss Neville might be termed | 
a real blueblood im the field of 
music. Her grandmother, Jae- 
queline Neville, was at one time 
the foremost star at the Royal 
Opera House in Madrid. Miss | 
| Neville was born in Seville! 
where her father, Georges de| 
l’Horme, was a noted artist, | 
Later the father took the fam.| 
ayn England where he event. 
ually was knighted bh j 
Edward VIL At ‘a dae 
nine Dorothy sang before Roy-| | 
alty at Buekingham Palace, | 
Following a long term of study 
‘In Franee and Italy, she came 
to this country with her par- 
ents at the age of fifteen and | 
lifornia and in San | 
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street opposite the Florida thea- 


The letters were painted white | 


and when a spot was thrown on 
them at ni 


cernible for five blocks away. 


ght, it was plainly dis- 


The letter display 


was equall 
ead from either F sa a 


approach—be- 


{concert tour followed 


'rancisco, as a childsinge 

made her professional delet ti 
Kolb & Dill’s ‘The High Cost 
of Loving.’’ She achieved sueh 
Success on the West Coast that | yj 

she came Kast and continued | er hs 
her vocal studies, meanwhile tony 
filling a short engagement with | ¢ventt 
the Chicago Opera Company, A|one 
and it | wich 


was whil 
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sdge of the extent of po- 
business. 


Quality In Mind 

here is one fact of un- 
‘importance to be em- 
n this manual, an ele- 
er which. every manager 
control and which is 
ly by his common sense 
judgment. We speak of 
tial element, the quality 
mpaign. 

matter what the device, or 
he medium of contact, al- 


bear in mind that quality is 
important than quantity. 
ising to pay its way and 
fit must create favorable 
‘opinion. Is your bill-board 
Sing or your sniping of 
offending good taste? Any 
ng device that offends 
ion defeats its purpose. 
ly offensive advertising 
iminates itself without 
for it proves an ulti- 
to the investor. 


rin mind the most force- 
ation campaigns can be 
handled to conform to 
s and to avoid local pre- 
“Itvis the business of the 
6 manager to know his pub- 
its, their income, their likes 
slikes, in fact to collect all 
lormation he can about local 
ions, and then use these 
asing his application of 
vertising ideas. upon 
applied, exploitation be- 
e of the most valuable 
selling the immediate 
rent) attraction. For ex- 
on also plays a consider- 
, in addition to newspaper 
ing and publicity, in creat- 
® habit of theatre atten- 


Temporary Device 
on should not be 
f as a temporary device 
Tr each change of attrac- 
1 the ideai of immediate 
Sits sole object. For each 

tion campaign is but a 
unit of your yearly adver- 
vities, playing a part in 
y and often the gradual 
f good will toward your 
its regular line of photo- 
id yourself. And itis good 
h utimately makes your 
‘pay its way and earn a 


nestic Advertising 


ly every manager is 
ith the solicitations 
table organizations such 
eran Firemen Labor Or- 
, Police Benefits, ete. 
nd similar groups are con- 
Soliciting donations to 
ization, in return for 
‘of money, a credit an- 
ent or typographical dis- 
iblished in certain pro- 
booklets. It is recog- 
rer tl 


at these. publica- | 


me 


legiti- | Strand.” | 


KPLOITATION FACTOR 


‘able public opinion must 
created for advertising 


to earn a profit 
By Lem Stewart 


eral; with respect to “exploitation” bear in mind 
ple that the more nearly you approach ‘“appro- 
ness’ with respect to the relation between your devices, 
and ideas and the specific show that you are selling, 
uch greater will be the favorable response to your 
, regardless of its extent or forcefulness otherwise. 
ave for consideration advertising on the screen, 
‘in the theatre and the distribution of literature like 
tre programs; ballyhoos and parades, contests and 
tive advertising; the lobby display that informs and 
3s desire, the window display; the use of the mailing list 
hone... .in quantity, character and style, to repeat, 
ern manager’s campaign opportunities are limited 
7 the amount of money that may be appropriated for 
sing purposes, and the amount of money depends upon 


mate and you donate a sum, 
though a eredit is published in 
return, what you get is not “‘ad- 
vertising’’ in the ordinary sense of 
the word, and since there are no 
possibilities of getting the returns 
that you expect when money is in- 
vested in the Newspaper, Acces- 
sory or Miscellaneous accounts, 
these charges do not rightfully be- 
long in accounts 8, 9 or 10. 


Pass the Buck 


The second thing to bear in 
mind is that! it is the policy of 
the Publix Theatres Organization 
that all these solicitations shall 
be referred to the home office and 
to your district managers for ap- 
proval. We realize that it is em- 
barrassing for you to have to turn 
representations of such charitable 
and welfare organizations down. 
If, however, we analyze most of 
these solicitations, we find that 
the solicitor is receiving 90% of 
the revenues and the Police or 


‘Veteran Firemen about 10%, and 


many of the solicitors are proved 
not to have been authorized by the 
heads of the organizations they 
purport to represent. 

When solicitations of this char- 
acter are presented to you, please 
diplomatically tell them that on 
all matters of this nature you 
must refer them to New York. 
Send us their solicitations. We 
will have them investigated quick- 
ly and- give you our answer im- 
mediately. As an example of the 
trend of this sort of solicitation 
_. .there isa list gotten out by the 
Charity Investigation Bureau, con- 
sisting of at least 500 organiza- 
tions in the United Staes, which 
solicit this kind of “advertising’® 
...while none of the 500 are 
recommended by the Bureau. | 

Let the home office check such 
organizations up for you and save 
you money. Furthermore if you 
pass the buck to us you will not 
be embarrassed in refusing these 
ads. 


Drill Contest For 
‘West Point” Film 


Manager Roy Helms interested 
the Major of the High School 
cadets in a drill contest that final- 
ly resulted in much publicity for 
William Haines in “West Point” 
at the Publix Strand Theatre. 
Knoxville, Tenn. 

The Major staged the drill con- 
test and then marched the win- 
ning company to the theatre to 
see the picture on the opening 
day. 

The High School band of 90 
pieces also accompanied the win- 


ning drill company in their parade’ 


from the school buildings through 
the main thoroughfare to the 
theatre. A ten-foot banner was 
carried in front of the parade, the 
banner reading on both sides, ‘‘On 
ir way to see West Point at the 


FOR J. 


While at New Haven, as Man 
aging director of the Olympia 
theatre, Jack MeCurdy and Pub- 
licity Director Jack Shelley knock 
ed a publicity home-run on ‘‘Ha- 


vana,”’ by getting nearly fifty 
photos. published, and about 
seventy stories printed on. the 


unit using the material sent out 
by the home office. The day the 
unit departed from 
so did MeCurdy, who was. pro- 
moted and transferred to the 
management of the Metropolitan 
Theatre, Boston. The “Havana” 
unit accompanied him into his 
new theatre,--—so McCurdy repeat- 
ed the publicity campaign of the 
week previous. 

In Boston, however, McCurdy 
modestly says the work was ac- 
tually done by Bud Gray and Jack 
McGrail, who are in charge of ad- 
vertising and publicity promotion. 
“TJ merely told ’em what a cinch 
it is to plant this home office pub- 
licity campaign on Havana. They 
did the rest!”’ 


New Haven, | 
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UALITY OF CAMPAIGN (SCORE ONE MORE BEST COMEDIES READY 
MCCURDY FOR CONTEST WEEKS 


‘Cream of Christie product will 
be distributed during Publix 
campaign period 


Though it is an established fact that every Paramount- 
Christie comedy thus far released has proved an excellent 
draw at the box office due to its entertainment value it is also 
true that some have been responsible for more audience 
laughter than others because of the particularly happy com- 
bination of story, acting, direction and the ‘“breaks” ex- 
perienced in production. 

A check-up of Christie comedies for exhibition during the 
Publix theatre managers prize contest for the best newspaper 
advertising tie-ups on this product shows that the cream of 
the Christie product will be in distribution during the period 
of the campaign which started January 16 and concludes 
March 17. 

Assuming that first run play-dates in the larger cities are 
made approximately a month ahead of exhibition, it is found 
that 12 Christie comedies will be playing the Publix theatres 
during the period of the advertising drive. These comedies, 


| “GOOD EXPLOITATION! | 


“GOOD MORNING, HERE'S. YOUR TIMES,” is the greeting that 
over five hundred patrons of the Paramount Theatre Midnite Show, 


cents a copy on the stands, The Paramount is using the stunt every | ta 


will builder it cannot 
_ the New York Theatres 


—— ae packed with highly amusing 
situations and starring many 
of the best-known Christie 
comedians will provide Publix 
theatre managers with a 
wealth of material on which 
to draw for their advertising 
and exploitation ideas. 


First of the releases available 
during the contest period {fs 
“Splash Yourself,” starring one of 
the leading Christie comedians, 
Bobby Vernon. This comedy em- 
braces many funny sequences such 
as those taking place at an immi- 
gration dock, those when Bobby 
becomes an apprentice plumber 
and later, the scenes built around 
Bobby’s attempt to marry the girl 
in the face of strenuous opposition 
supplied by his rivals. This come- 
dy was released December third. 


Next is Billy Dooley’s burlesque 
on the flag-pole sitting gag which 
attracted considerable attention 
from the general public when a 
number of people throughout this 
country introduced this form of 
endurance contest. This is a com- 
paratively easy theme from which 
to draw advertising and exploita- 
tion ideas. 


Then comes Jack Duffy’s. horse 
race story in which Jack manages 
to introduce several methods of 
horseback riding. In fact so novel 
are the ways in which he pilots 
the nag that the spectators’ atten. 
tion is distracted from the race 
and is riveted on the horseman, 
who rides in every manner but the 
orthodox. “Nifty Nags’ is the 
title of this comedy which was re- 
leased December 24, 


“Swiss Movements,’ fourth of 
the dozen available, tells the story 
of the yodelling mountain climb- 
ers, who, if the Christie version is 
to be believed, are an eccentric lot 
with peculiar methods of scaling 
mountains and equally queer sys- 
tems of forestalling snow drifts. 
This comedy, starring Jimmy 
Adams, was put into distribution 
December 31. 


“PWighting Fanny,’”’ the next re- 
lease, January 21, contributes sev- 
eral unique angles on boxing first 
and foremost of which, is the fact 
that two girls provide the fistice 
exhibition, Talk about your box- 
ing kangaroos; these girls give a 
more eccentric performance than 
a kangaroo ever attempted even 
in its wildest moments. 


“Save the Pieces,” the title of 
the second Bobby Vernon comedy 
included in this exploitation dozen, 
is another short feature from 
which can be secured many valu- 
able selling angels. 


To make a long story short it 
will be found that the rest of the 
dozen, ‘‘Water Bugs,’’ a Billy Doo- 
ley vehicle, ‘Holy Mackerel,” star- 
ring Jimmy Adams, ‘Just the 
Type,” “Sweeties,” with Bobby 
Vernon and, “Long Hose,” in 
which Jack Duffy is featured, con- 
a wide variety of gags from 
which ean be drawn innumerable 
advertising and exploitation sug- 
| gestions, ; : 
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SPECIAL CORRESPONDENTS 

Lem Stewart..... de eae Baits eae eats, ane nbia en .».Home Office, New York City 
Sam Palmer..... ease ence eg eeeenes eka caleba Home Office, New York City 
Russell B: Moon o.0'ssis 5 isisin Gece Salalesia ...Paramount Theatre, New York City 
Ben Serkowichie so. ee aes tices meee Home Office, New York City 
Henry Spilemel ....).e aie ce ec eh een se cieie ee Sane Home Office, New York City 
Vernon Gray...... seis es aw sie Ginna aly Metropolitan Theatre, Boston, Mass. 
John McGrail... 22. sc ees e ee 2 ET IRS RSP Metropolitan Theatre, Boston, Mass. 
Go Bo Waylor sfc cee ss a es ele a wea oie Shea’s Buffalo Theatre, Buffalo, N. Y. 
Bill Brereton........ eek eels DoS Keren Shea’s Buffalo Theatre, Buffalo, N. Y. 
Oscar Doob......... <b ate eal cama -.+-...-Michigan Theatre, Detroit, Mich. 
ACO Berzy oc. hoes Geiss nisl a winke eens Indiana Theatre, Indianapolis, Ind. 
We Fipllanderi. 2.6055. os. co aewee os Chicago Theatre, Chicago, Ill. 
Lloyd D. Lewis..... Ado tallies wa reece a: tetra eoetea ee Chicago Theatre, Chicago, Ill. 
BREA GG ois sos a Sie hase Ack Davies ajeiabin we aes weiae Chicago Theatre, Chicago, Ill. 
FONDS OBEDN: o.oo ween ¢c chi Seiwisal Soe aloes Chicago Theatre, Chicago, Ill. 
Dave Tinton: ooo chn 5 oc eee ee aes Soe Chicago Theatre, Chicago, Ill. 
Resves. ESpy «.. .:. 05.6 <e dec ewaulenssceces Ambaasador’ Theatre, St. Louis, Mo. 
Harry Waits.......... Ros Peewee Mo eee Capitol Theatre, Des Moines, Ia. 
Nate Fruedfeld....... Siaisim eg ciaielae eo ewes Morena ome Riviera Theatre, Omaha, Neb. 
Bow Goldbare: 6. 2 ss Gee esas escapes wae Denver Theatre, Denver, Colo. 
Raymond Terranelia 260 2os o. ihc eine nee ene Palace Theatre, Dallas, Texas 
Robert Kelley........... Pee SR poi a 1 Mi Texas Theatre, San Antonio, Tex. 
Bud Burmester. ...........2-.. ieawwee Metropolitan Theatre, Houston, Tex. 
Sidney Dannenberg............-..-. Alabama Theatre, Birmingham, Ala. 
Maurine Barr. sso oo .a< aces cis bs site es 4 apie Saenger Theatre, New Orleans 
Tp WME ooo Sess os Sigrea w acoiaid eee oa mca eae Howard Theatre, Atlanta, 


Publix Opinion, on behalf of its staff correspondents and 
all those affiliated with the Publix Theatres Corporation, takes 
this opportunity to bid a most cordial weleome~to the latest 
addition to the Publix Theatres’ staff—Eugene Zukor. 


It should be with a real feeling of pride that all of us mareh- 
ing under the Publix banner embrace in the Publix faniily the 
popular son of the distinguished President of Paramount Famous 
Lasky Corporation. The younger Zukor, in choosing to cast 
his fortunes in the theatre-operating end of the amusement busi- 


‘ness instead of in the picture production or other ends where 


he would so adequately fit, honors our particular part of the 
entertainment field. In aligning himself with Publix *‘Gene’’ 
Zuakor, as he is effectionately and popularly ealled by his co- 
workers, says he is equally honored. Eugene Zukor, Publix 
greets you with a whole-hearted welcome. 


e 4 e 
Still Waiting ~ 
Publix Opinion once more requests greater support from the 
men in the field in the matter of forwarding exceptionally good 


publicity hook-ups and plants on the unit shows. New Haven and /|Ag 


Boston put over some great stuff for the show, “Havana.” ‘Other 
cities will no doubt get equally good results on this stage produc- 
tion. But we’d like to hear about it and be able, through the me- 
dium of Publix Opinion, to pass it on to the boys further along the 
route. 

If any kind of a medal is in order, or in lieu of a medal let’s say 
a bouquet, such should be awarded on silver platters to Charlie 
Taylor of Buffalo and Oscar Doob of Detroit. They’ve been send- 


| of a big job being well done. 


i 


cimatu app ao 


Ga, | booking-agents in advance of his | 


ing in crackerjack stunts that did go over on unit shows and of 


which some others no doubt will be able to take advantage. 

Taylor and Doob are keeping us well supplied, but our hearth- 
side journal has not even had a peep from some of our other corres- 
pondents. When you put one over let’s hear about it and in that 
way you'll let the other fellow hear about it, — 
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Publix Theatres Corporation, Paramount Building, New York, W 


Publicity Wins 


Actors’ Praise 


more Publix Theatres 
gigantic stride in its 
history-making prog- 


Once 
makes a 
theatrical 
ress! 

And again, the theatre-patron, 
the local theatre, the performer 
and the circuit reaps the benefit 


This time, Publix Home Office | 
Publicity Department, under the | 
direction of A. M. Botsford and 
his Home Office associates, aided 


by the active support of Field} 
Publicity Directors, ,gets the) 
credit. 


The innovation is a comprehen- 
sive, intensive publicity plan for 
the individual stage artist em-/ 


ployed by Publix, as well as for| 
the stage production. It is.a new 
and huge-scale development of | 
even the effective publicity plan 
inaugurated when Publix first was 
formed. f 

Heretofore, in pre-Publix days, 
less than a dozen stage stars of 


first magnitude had any plan 
whatever, to ‘“‘sell’’ themselves 
elsewhere than on the stage. 


Most: other artists were either 
hopelessly resigned to a stage 
eareer with no publicity, or else | 
achieved it haphazardly or ac-| 
cidentally—and in frequent cases, | 
ill-advisedly. ) 

Under existing legitimate and | 
raudeville customs, the act or | 
artist would usually only submit | 
his name and requested billing, | 
with his photos, to an agent, and | 
these would be sent around by | 


theatre route. 

Publix, however, invites and in- 
sists on the artist making contact | 
with its publicity department the 
minute the contract is signed. | 
Louis Nathan, Publix staff photog- | 
rapher, winner of numerous ha- | 
tional and international camera- | 
art awards, immediately makes a 
series of bust, full length, char- 
acter, art, and stunt pictures of 
each individual, keeping in mind 
use of the photos for newspaper 
publicity as well as lobby display 
purposes. In this he is aided by 
the guidance of the publicity and 
theatrical experience of the entire 
Home Office publicity staff. 

After being, photographed, the 
artist then isd interviewed in a 
most searching manner by expert 
publicity. news and feature writers, 
who prepare a dozen or more spot- 
news stories designed to excite 
keen public interest in the career 
and affairs of the artist, news 
Stories eagerly sought by news- 
paper editors. The basis of these 
stories is contained in part in the 
following questionnaire which the 
artist fills out for the publicity 
writer “leads” for further ques- 
tioning and investigation. 


FOR PUBLICITY PURPOSES 
To be returned to: 


J. BE. McInerney, 
Publix Publicity Dept., 
Paramount Theatre, 
New York City 
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When and’ where you made ‘first 
stage appearance 


ON 8 we eo we eka aw ele . 
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Tell about any other members of 
your family in the profession, or 
famous for any reason 
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ROUTE OF PUBLIX | 
FOR WEEK BEG. FE 


Des Moines ........ Capitol 1 
Kansas City, Loew’s Midland 15 


) Dallas ioc co ter oid ae Palace 12 
Fort Worth. ioe cas Worth 11 
1San Antonio’ ......., Texas 10 
Houston ...... Metropolitan 9 
New Orleans «..... Saenger 8 
Birmingham ...... Alabama 

Atlanta: ca aoe: Howard 6 


WHIRLING AROUN! 


PUBLIX 


ACE BERRY, popular managing director of 
Indianapolis, and one of the best known press 


atrical managers in the country, 
week. In order to keep in close 
he took a room at the Claridge t 
of the Paramount Building. 


THE RUNAWAY FOUR will remain witht 
| Follies,’’ for the southern tour. RY 


_ “MARCHIN’ ON”’ will remain intact for 
No acts will be taken out of this show. 


FREDDIE AND EDDIE will not play the’ 


and Tivoli Theatres, Chicago, 


‘‘Rainbows,’’ but will rejoin that unit in Des 


THE FIRST PUBLIX UNIT io play the Gap 


York, will be Frank Cambria 


February 11th. The route for this unit will B 


‘THE METROPOLITAN THEATRE, BO! 
Friday as its opening day from now on. “Ste 
is the first unit show to go from New Haven t 


coming to the Paramount. 


eh 10 nd tain ge kaa PY dea RG, | “The idea is 


What unit show are you contract- 
ed for? 


oi 0" Od be a iaarS Ouse a ele, © 


Give all photos of any kind and | 


Photos and stories are then sent 
to each local theatre several 
weeks in advance.of the playdate, 
to the local Field Director of 
Publicity, who makes effective use 
of them in the preparation of ads, 
lobby and window displays, and 
publicity stories in local publica- 
tions. 

All of this service is given to 
the artist without one penny of 
cost. Thé artist. receives compe- 
tent publicity advice as to WHAT 
to do to get constructive publicity 
as well as what not to do. At no 
cost to the artist, the services of at 
least fifty expert Home Office and 
field publicity and advertising 
Specialists are made available to 
him for the first time in theatrical 
history. This sérvice ig even ex- 
tended to include the chorus girls 
who frequently become “good 
copy’ and are thug started toward 


- (recognition and. stardom. 
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| won the aff ctl 


|when Publix t 


‘i St 


Band No, 
New Haven ....... Olympia 28 (Take a Chan 
Boston: uosi's kreks Metropolitan 27 (Steps & Ste 
New York ...... Paramount Sophie Tucker (1 WI 
Washington ..Loew’s Palace 26 (Milady’s Fansjy 
Baltimore ..Loew’s Century 3 (Tokio Blues))§ 
Pittsburgh ....Loew’s Penn 4 (Way Out West 
Butfalo..: cy 4% Shea’s Buffalo 24 (Havana) . 
Petrotess:.aieeewos Michigan 23 (Blue Platey | 
Cleveland ....Loew’s Allen 22 (Treasure Sh D8. 
Indianapolis ....... Indiana 21 (Russian Revel 
St. Louis .....- Ambassador 20 (High Lights) © 
Chica gay ic sks .Chicago 19 (Merry Widow), 
HCRIOA SG? Wt a aie Uptown A (Rainbows) ..¥) 
Chieasotae coe tae Tivoli 18 (Marchin’ On) | 
Chicego = ioe ils Norshore C-1 (Leap Year uM 
DOnVel 25) 45.4 tad es Denver 14 (Moonlit Waters 
(Omawa Des Riviera X (Jazz Grab Bag 


(Steppin’ High 

(Listen In) ..59 
(Florida) .. 
(Dancing Brides) 
(Dixieland) 7.9 
(Dance. Caprice) 
(Flyin’ High) @ 


(Jazz Ala 
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constructive 
modern the 
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director of sti 
Publix, after he 
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